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CULTURE, SPORT AND STAR PEOPLE ‘MEET THE FUNDERS’  

Big Local Networking and Learning Event 

Tuesday 19th May 2015, Ore Community Centre, North East Hastings  
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Introduction 
1. This was a follow up to another successful event held in April 2014 with the Heritage Lottery 

Fund, Architectural Heritage Fund and Big Lottery. Both events stemmed from the desire of 

Big Local Partnerships ‘to make the Big Local £1m go much further’. All of the main Lottery 

programmes have confirmed that they are happy (when required) for Big Local monies to be 

used as match funding when considering applications to benefit Big Local areas. 

2. The event originally envisaged having speakers from Arts Council England and Sport England. 

However, although Sport England were supportive of the event, they suggested instead 

inviting their local delivery partners Active Sussex to attend in their place. We were 

delighted when Active Sussex agreed to send three officers to the event and promoted it 

through their own website and social media channels. Arts Council England were 

enthusiastic supporters of the event right from the outset. A conversation with the new 

Awards Manager from Unltd for Star People led to her attending and giving a presentation at 

the event.  

3. Invitations were sent via the Big Local Reps to Big Local Partnerships and other groups in Big 

Local areas in Kent, Sussex, Surrey and Hampshire. Thirty five delegates attended with a 

further eleven speakers and facilitators (see attendance list at the end of report). 

Aims 
4. The overall aim of the event was to provide the opportunity for Big Local areas to find out 

about funding available to support Cultural and Sporting activities and projects in their 

areas. Another was for people from Big Local areas to meet the funders and experts in these 

fields at first hand, to break down the perceived barriers between those applying for and 

those awarding grants.  

5. One unintended outcome, was that rather than simply focussing on how groups and 

organisations might be able to access funding, all of the speakers were able to identify how 

individuals might apply for funding: 

a. To become accredited coaches from Active Sussex, 

b. For individual creatives/artists from Arts Council England, 

c. For social entrepreneurs wishing to benefit their communities from Star People. 

6. Another outcome was that there is cross-over and it’s not always simply about the money. 

For instance Active Sussex’s Community Games awards up to £200 as well as free resources 

including toolkits, bunting, banners, t-shirts and stickers for community sporting events that 

must include three key elements to qualify:  

a. Sporting 

b. Cultural   

c. Opening and/or closing ceremony  

7. One particularly important observation made by two participants was that they hadn’t 

realised that they were allowed to contact and get feedback from funders in advance of 

making their application – all of the funders encouraged this. 

Format 
8. The day ran from 10am to 3pm to allow people to travel to the event from further afield. 

Delegates from Big Local areas in North Kent, Hampshire and Poole in Dorset attended as 

well as all four Sussex Big Local areas. This also meant that local residents with school age 
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children were also able to attend without incurring child care costs or having the difficulty of 

making the necessary arrangements. One baby attended with her mum and behaved 

impeccably. All of the delegates spoke or fed back on the importance of the day as a 

networking opportunity and the attendance list includes names and e-mail addresses to 

allow the networking to continue after the event.  

9. The event was broken down into three distinct sections: 

a. Presentations on the main funding opportunities in particular (see separate 

presentations): 

b. Two workshops each on how to apply for funding for sporting and cultural activities: 

c. The opportunity for delegates each to have a ten minute 1:1 with the speakers. 

Other forms of fundraising 
10. First a warm up exercise took place with the aim of showing that fundraising need not have 

anything to do with application forms. Delegates were asked to find out from a neighbour at 

their table the strangest/best fundraising activity they have undertaken. The results 

included:  

a. Walk/trek to the Antartic 

b. “Monty the duck” toddle waddle 

c. School “bob a job” type activities 

d. Auction of items donated by local businesses 

e. Dolly’s Dollop! 

f. Pyjama walk 

g. Selling time on our version of the Fourth Plinth, Trafalgar Square 

h. Crowd-funding idea from Co-hub raising money for a visually impaired project – it 

was successful. 

i. Sponsored fire walk 

j. Adur bath tub race (make a boat from a bath tub and race it down the River Adur). 

k. Birdman competition – jumping off the pier 

l. Sponsored silence whilst drinking wine at a party 

m. Murder mystery weekend 

n. Abseiling down shopping centre in Karate suit 

o. Exercise bike marathon 

p. Kids – sponsored kick and punch (didn’t say who got kicked/punched!) 

q. Superhero day 

r. Weight loss challenge to take young people to Commonwealth Games 

s. Big Brother week-end – sponsored to spend weekend together and put on Youtube. 

t. Half marathon – sponsor for those who don’ usually enter. 

Presentations: 
11. The speakers were asked to cover: 

a. Description of main aims of funding agency/agencies 
b. Description of main programmes covering large, medium and small grant 

programmes 
c. Alternatives to grants (if relevant) ie loans, secondments, advice, business planning, 

expertise etc. 
d. Some examples/case studies of projects funded in Sussex 
e. How to apply (although covered in more detail in the workshop) 

12. The full presentations are attached, but here are some highlights: 
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Active Sussex and sports funding: 
13. Sport England 

a. Small Grants: £300 - £10, 000 open all year round 
b. Protecting Playing Fields: £10,000 - £65,000.  
c. Inspired Facilities: £20,000 - £75,000. Open all year round with the next cut-off date 

for September assessment being 8 June 2015 
d. Other 

14. Active Sussex 
a. Cash 4 Clubs: £250, £500 or £1000 
b. Coaching Bursary: 75% or max of £150 (Level or) or £225 (Level 2)  

c. Community Games is inspired by the London 2012 Olympic and Paralympic Games. 

It is part of the Olympic legacy and gives communities the opportunity to apply for 

small grants up to £200 to help fund local events.   

15. Further information – all and more at www.activesussex.org  

Star People and Unltd 

 

 
 

http://www.activesussex.org/
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Arts Council England 
16. A key feature of how Arts Council England delivers our mission, ‘Achieving Great Art For 

Everyone’ 

17. Grants for the arts distributes awards of between £1000 and usually £100,000 from the 

National Lottery to: 

a.  individuals  

b.  arts organisations 

c.  people who use the arts in their work 

18. For time limited arts-related activities that:  

a. benefit people in England  

b. help artists and arts organisations in England  

carry out their work 

19. Last year, we received around 6,500 applications 

a. we made just over 2,700 awards 

b. We will always receive more good applications than we can fund so we advise 

applicants to consider other sources of funding while applying to us 

c. The overall success rate is around 40% 

20. Who can apply: arts organisations / artists / researchers / local authorities / commissioners / 

festivals writers / musicians / museums / libraries / performers / directors/ promoters  

presenters /  curators / designer makers / producers / universities / voluntary groups 

consortiums of schools / choreographers / community groups / composers / experimental 

artists / 

21. What kind of activity do we fund: arts organisations / artists / researchers / local authorities 

/ commissioners / festivals writers / musicians / museums / libraries / performers / 

directors/ promoters  presenters /  curators / designer makers / producers / universities / 

voluntary groups consortiums of schools / choreographers / community groups / composers 

/ experimental artists / 

22. What don’t we fund: 

a. activities that are not arts-related  

b. activities that provide no potential benefit to the public, either in the short or long 

term 

c. students towards their course of study 

d. educational establishments towards curriculum activity 

e. retrospective activities, including buying goods or services, which take place or start 

before we would be able to decide on the application  

f. general running costs and overheads that are paid for by other income, including 

applicants own funds 

g. second-hand equipment (apart from certain musical instruments and specialist 

equipment)  

h. activities or events mainly taking place outside England (some exceptions) 

i. film or video production, training or assets unless it is in support of artists’ work in 

the moving image 
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Workshops 

Active Sussex funding for sports workshop 
23. Scenario: “Some local funding is available, and you have been approached to submit a bid to 

for Self Defence classes aimed at 15 young females (16-19 year olds)  who are largely 

inactive since leaving school in the Newhaven area”. 

24. Task 1- Evidence of demand/Need description (10 minutes) 

a. How is this an additional/new project targeting new participants? 

b. How do you know there is a need for this project? 

c. Who have you asked? 

a. How will you ensure that the project is well attended? 

25. Task 2- Weekly Coaching Sessions Description (10 minutes) 

b. What will the coaching sessions look like? 

c. How long will they be? 

d. Where will they take place? 

e. How will you make sure the sessions are suitable for the target group? 

f. When do you plan to start the first block of sessions? 

g. What day & time do you plan to run sessions? 

26. Task 3- Sustainability/Exit Route Description (10 minutes) 

h. How will participants be able to carry on playing or taking part? 

i. What will you do to make this as easy as possible? 

j. What incentives will you offer to encourage continued participation? 

27. Task 4- Finances: Complete the financial breakdown of the project  

k. Likely Costs  

l. In kind support  

m. Income 

n. Cost per head limitations 

28. Tips and hints 

o. Read the criteria!!  

p. Speak to your Local Authority  

q. Use evidence  

r. An increase in the proportion of 11 – 25s playing sport once a week 

s. Growth in participation by people with a disability 

t. Strategic Need 

u. Impact 

v. Sustainability 

w. Community Engagement and Partnerships 

Arts Council England funding for arts and culture workshop 
29. At their tables delegates were asked to discuss in their groups the following: 

a. Everyone – briefly describe a project or activity you are trying to get funded? List on 
flip sheet (10 mins). 

b. Choose one project to work on. Consensus or vote (5 mins). 
c. Discuss what is the unique selling point (USP) what will make your project stand out 

from the crowd (5 mins)? 
d. Describe briefly how the project meets the funders’ criteria (funders to supply a 

list)? What can other people suggest to improve the project/fit (10 mins)? 
e. Try and break the project down into its constituent parts and cost these ie 

equipment, training, venue, staff, volunteer expenses, publicity etc (10 mins). 
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f. What will success look like – how will you demonstrate positive change back to the 
funder (10 mins)? 

g. If time – sustainability – how might the project continue beyond the life of the grant 

– generate income? 

30. The results from the morning and afternoon sessions are recorded below:  

Choose one project to work on: ‘Get arty’ 

Discuss what is the unique 
selling point (USP) what will 
make your project stand out 
from the crowd: 

Data base and website of local arts providers for 11-16 year 
olds 

Describe briefly how the 
project meets the funders’ 
criteria? What can other people 
suggest to improve the 
project/fit: 

Delivering arts sessions for young people 
Targeting 100 young people 
Links with schools and youth groups 
How do you make the database sustainable 
What quality checks are in place on arts providers? 
Is there a demand for it? 
Is there a start, middle or end? 
Is there a legacy afterwards? 

Try and break the project down 
into its constituent parts and 
cost these ie equipment, 
training, venue, staff, volunteer 
expenses, publicity etc: 

Set up database 
Re-vamp website 
Maintain data base 
Training/upskilling local residents 
Website project person 
Arts facilitators 
Marketing leaflets 
Taster workshops 
Family fun day 
Outreach/youth worker 
Insurance 

What will success look like – 
how will you demonstrate 
positive change back to the 
funder: 

 

Sustainability – how might the 
project continue beyond the life 
of the grant – generate income: 

What is the cost? Create a budget. 
What match funding do you have? 
Avoid duplicate funding. No retrospective funding 
What “in kind” support do you have (eg volunteers, donated 
venues etc)? 
What partners are you working with? 

Suzy’s group discussed a range of projects: 

Choose one 
project to work 
on: 

Garden project Diary project 
 

Junk sculpture A moveable 
garden 
 

Discuss what is 
the unique selling 
point (USP) what 
will make your 
project stand out 
from the crowd: 

Junk sculpture 
Willow sculpture 
Using artist and 
local community 
 
 

A way to 
express yourself 
and 
understanding 
other people’s 
experiences 

 Get plants, trees 
etc started in the 
garden and then 
moved around 
the estate ie 
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Choose one 
project to work 
on: 

Garden project Diary project 
 

Junk sculpture A moveable 
garden 
 

A trip/visit 
 
 

using pallets, old 
beds etc 
 

Describe briefly 
how the project 
meets the 
funders’ criteria? 
What can other 
people suggest to 
improve the 
project/fit: 

  A clean up on 
estate 
Communication 
between 
residents 
Negotiated 
sculpture 
Follow up art 
sessions 
 

Community 
garden and 
performing arts 
Food poverty is 
an issue in the 
area 
Local people 
don’t often 
access the arts 

Try and break the 
project down into 
its constituent 
parts and cost 
these ie 
equipment, 
training, venue, 
staff, volunteer 
expenses, 
publicity etc: 

Staff 
Artists 
Equipment 
Co-ordination 
 

Writing doesn’t 
cost money! 
Story telling 
 

1 day event 
£750 
Refreshments 
£50 
Follow up art 
sessions £800 
Litter pick 
beforehand 
with families - 
£50 to feed 
volunteers 
Total £1850 
 

Radiator Arts 
Use 
performances, 
story-telling, 
music etc within 
the space 
 
 

What will success 
look like – how 
will you 
demonstrate 
positive change 
back to the 
funder: 

Training local 
residents  
 

Using local 
writers 
Using ‘the keep’ 
for inspiration 
 

Evaluation 
event £200 
record people’s 
responses – 
what 
works/what 
didn’t 
 

Community 
sculpture this 
summer using. 
 

Sustainability – 
how might the 
project continue 
beyond the life of 
the grant – 
generate income: 

Different funding 
Workshops 

 Involving 
partners from 
the town 
Leading onto 
community 
garden and all 
that’s involved 
in that 
 

 

Emma’s group discussed: 

Choose one project to work on: Bayeux Mosaic 
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Discuss what is the unique 
selling point (USP) what will 
make your project stand out 
from the crowd: 

Skills cascade – local groups 
 

Describe briefly how the 
project meets the funders’ 
criteria? What can other people 
suggest to improve the 
project/fit: 

Whole community involvement – ages, abilities, cultures 
Link with heritage 
Therapeutic 
 
 

Try and break the project down 
into its constituent parts and 
cost these ie equipment, 
training, venue, staff, volunteer 
expenses, publicity etc: 

Volunteers – in kind labour 
Audience base – festival  
 

What will success look like – 
how will you demonstrate 
positive change back to the 
funder: 

 

Sustainability – how might the 
project continue beyond the life 
of the grant – generate income: 

Partnerships – Artshock, Cultureshift – school, story-telling 
group, mental health 
Legacy – talent development 
Open spaces 
Shops 
Conquest 
 
 

Clare’s group discussed: 

Choose one project to work on: A mural on local variety theatre reflecting traditions past and 
present 
 

Discuss what is the unique 
selling point (USP) what will 
make your project stand out 
from the crowd: 

Re-imagining and responding to the secrets of the theatre. 
 

Describe briefly how the 
project meets the funders’ 
criteria? What can other people 
suggest to improve the 
project/fit: 

Painted on board – catalogues of shows from archives for 
inspiration. 
Is it about your own artistic development? 
Developing your own artistic practice, discoveries you’ll make, 
no-one else has done before 
Clare’s re-interpretation of the last 200 years 
 

Try and break the project down 
into its constituent parts and 
cost these ie equipment, 
training, venue, staff, volunteer 
expenses, publicity etc: 

Public liability 
Website 
Advertising 
Hire venue 
Working time 
Travel costs 
Research 
Evaluation 
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Consultation 
Legal fees 
Project co-ordination – facilitator/leader 
Marketing 
Studio 
Equipment 
Project costs 
Office 
 

What will success look like – 
how will you demonstrate 
positive change back to the 
funder: 

Variety, regeneration, wider involvement, visually artistic, feel-
good factor, artistic quality, past and present, heritage and 
tradition 

Sustainability – how might the 
project continue beyond the life 
of the grant – generate income: 

Free stuff 
Volunteers 
Space 
Marketing 
Your own materials 
10% match funding 
A strong project will have at least 30% 
Expenditure and income have to be the same 
 
 

Also 

Choose one project to work on: Studio for crafts, renting studio space and having a space for 
workshops 
 

Discuss what is the unique 
selling point (USP) what will 
make your project stand out 
from the crowd: 

Craft – there’s a specialist space for crafts’ people 

Describe briefly how the 
project meets the funders’ 
criteria? What can other people 
suggest to improve the 
project/fit: 

Filling a need 
Research and development 
IT background 
O&R could develop artists this way 
 

Try and break the project down 
into its constituent parts and 
cost these ie equipment, 
training, venue, staff, volunteer 
expenses, publicity etc: 

Workshop development 
Research and development grant 
 

What will success look like – 
how will you demonstrate 
positive change back to the 
funder: 

A YouTube channel based around each artist’s practice – on-
line presence 
 

Sustainability – how might the 
project continue beyond the life 
of the grant – generate income: 

Community focus 
Building small scale capital funding 
Arts Council infrastructure grant 
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Bern’s group discussed: 

Choose one project to work on: Life of parliament pilot – 2nd funding bid to expand 

Discuss what is the unique 
selling point (USP) what will 
make your project stand out 
from the crowd: 

Using creativity to increase engagement [with politics] 

Describe briefly how the 
project meets the funders’ 
criteria? What can other people 
suggest to improve the 
project/fit: 

Arts Council rulings on subject matter [supporting politics]? 
Needs to be art-based and [have] arts outcomes 
Community gains – age specific 
 

Try and break the project down 
into its constituent parts and 
cost these ie equipment, 
training, venue, staff, volunteer 
expenses, publicity etc: 

Star People – supporting existing project? 
“Build it” only – will pay for wages [living costs] 
Invest in people/individuals 
Flexible  
Unltd do have other programmes 
Star People supports Big Local [areas] 
 

What will success look like – 
how will you demonstrate 
positive change back to the 
funder: 

 

Sustainability – how might the 
project continue beyond the life 
of the grant – generate income: 

Combining funding ie Heritage Lottery Fund and Arts Council 
Must be additional  
Stand-alone if combining – own outcomes 
No retrospective funding 
Collaborative working possible to join together project but 
need to be separate eg “community gains” – add in sport 
element 
 

 

Manju’s group discussed: 

Choose one project to work on: Multi-cultural dance project 

Discuss what is the unique 
selling point (USP) what will 
make your project stand out 
from the crowd: 

‘Taster’ – food and dance 
A competition 
 

Describe briefly how the 
project meets the funders’ 
criteria? What can other people 
suggest to improve the 
project/fit: 

Children specific – separate classes 
Adult specific -  separate classes 
Parents showing interest 
Dance performance[s] to show-case 
Minimum of six nationalities 
Identify arts organisations to work with in advance of 
submission 

Try and break the project down 
into its constituent parts and 
cost these ie equipment, 
training, venue, staff, volunteer 
expenses, publicity etc: 

Publicity costs 
Venue costs 
Equipment costs 
Insurance 
Criminal Record Bureau (CRB) checks now called Disclosure 
and Barring Service (DBS) 
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What will success look like – 
how will you demonstrate 
positive change back to the 
funder: 

How to prove artistic quality and engagement  
Trained local people to be teachers 
 

Sustainability – how might the 
project continue beyond the life 
of the grant – generate income: 

Support in kind 
Partners organisations 
Legacy 

Also 

Choose one project to work on: Arts/sport cross-over project 

Discuss what is the unique 
selling point (USP) what will 
make your project stand out 
from the crowd: 

Unused amphitheatre (Chatham) 
Thinking differently 
Homeless Choir (not just homeless) 
 

Describe briefly how the 
project meets the funders’ 
criteria? What can other people 
suggest to improve the 
project/fit: 

Outreach officers – theatre (want to engage – usually) 
Broad range 
Definition of art? 
Clear start and end – the arch 
 

Try and break the project down 
into its constituent parts and 
cost these ie equipment, 
training, venue, staff, volunteer 
expenses, publicity etc: 

Under 26s £10 tickets 
Cardboard citizens £1 tickets (Porchlight) 
Ex-homeless offenders 
 

What will success look like – 
how will you demonstrate 
positive change back to the 
funder: 

 

Sustainability – how might the 
project continue beyond the life 
of the grant – generate income: 

 

Delegate list 
Name Role/job title Org Big Local E-mail 

Bern  
O’Donoghue 

Self employed Artist 
Educator 

Devonshire West 
Big Local 

 Bern.od@me.com 

Bev Jenkins Resident 
Partnership Member 

 NE Hastings tattyhousehastings@googlemail.co
m 

Chloë Hunter  Development Officer 
(South) EDMP 

Exercise, Movement 
and Dance 
Partnership  

 chloehunter@emdp.org  

Chris Sanders Project 
Development 

Create Learn 
Connect 
 
 

 createlearnconnect@gmail.com 

Claire Power Resident 
Partnership 
Member/Financ 

Early Years NE Hastings clairepowr@gmail.com 

Clare 
Hackney-Ring 

Director Community Stuff Devonshire 
West Big 
Local 

clare.hackney@sky.com 

Fiona 
 

  NE Hastings  

mailto:tattyhousehastings@googlemail.com
mailto:tattyhousehastings@googlemail.com
mailto:chloehunter@emdp.org
mailto:createlearnconnect@gmail.com
mailto:clairepowr@gmail.com
mailto:clare.hackney@sky.com
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Name Role/job title Org Big Local E-mail 

Gordon Hay Assistant Manager Impulse Leisure - 
Lancing Manor 

 ghay@impulseleisure.co.uk 

Helen Pugh  Sandown School 
 

NE Hastings finance@sandownprimary.e-
sussex.sch.uk 

Jay Dann-
Finch 

College Sports 
Maker 

Sussex Coast FE 
College 

 jdann-finch@sussexcoast.ac.uk 

Jimmy Carroll Councillor Rother District 
Council 

Heart of 
Sidley 
 

 

Joan 
 

  NE Hastings  

John Cooper 
 

Director Big Love n/a johncbranduk@gmail.com 

Joyce Rook Community Worker - 
Sussex 

Amicus Horizon Heart of 
Sidley 

Joyce.Rook@amicushorizon.org.uk 

Katie Wheeler Healthy Lifestyles 
Co-ordinator 

Impulse Leisure - 
Lancing Manor 

 kdaley@impulseleisure.co.uk 

Kay Vincent Partnership Member  Sompting Big 
Local 

orangecomputer@hotmail.com 

Ken Dullaway Active Streetgames 
Coordinator 

Hastings Borough 
Council 

NE Hastings KDullaway@hastings.gov.uk 

Lorna Neville Community 
Development 
Worker 

Devonshire West 
Big Local 

Devonshire 
West Big 
Local 

Lorna.Neville@3va.org.uk 

Louise Cook Co-ordinator PEBL Prospect 
Estate Big 
Local 

louise.cook@rusmore.co.uk 

Louise South Team Wellfit  
Co-ordinator 

Hastings Voluntary 
Action 

NE Hastings louise@hvauk.org 

Manju Shresta Resident/Partnershi
p Member 

Nepalese 
Community 

Devonshire 
West Big 
Local 

music_shree@hotmail.com 

Michaela 
Talbot  

Academy 
Development Officer 
- EDMP 

Exercise, Movement 
and Dance 
Partnership  

 michaelatalbot@emdp.org  

Oliver 
Prandstaetter 

Organiser & 
Committee Member 

Hastings Handicraft 
& Hastleons 

 prandowr@gmail.com 

Peter Thorpe 
 

Deputy Director Hastings Voluntary 
Action 

 peter@hvauk.org 

Polly Gifford Strategic Cultural 
Development 
Specialist  

Hastings Borough 
Council 

NE Hastings pgifford@hastings.gov.uk 

Rachel 
Pearson 

Project Co-ordinator Amicus Horizon NE Hastings 
 

Rachel.Pearson@amicushorizon.or
g.uk 

Richard 
Barnard 

JET Manager Porchlight Kent Big 
Locals  
 

RichardBarnard@porchlight.org.uk 

Ross 
Mischewski 

Organiser & 
Committee Member 

Hastings Handicraft 
& Hastleons 

  

Russell Smith Development 
Worker 

Horizons 
Community 
Learning 

NE Hastings russellsmithhorizons@gmail.com 

Sarah Pidgeon Governor Sandown School NE Hastings 
 

Sarah.Pidgeon@generaldynamics.u
k.com 

Shamsun 
Nahar 

 Nepalese 
Community 

Devonshire 
West Big 
Local 

 

mailto:ghay@impulseleisure.co.uk
mailto:jdann-finch@sussexcoast.ac.uk
mailto:johncbranduk@gmail.com
mailto:Joyce.Rook@amicushorizon.org.uk
mailto:kdaley@impulseleisure.co.uk
mailto:orangecomputer@hotmail.com
mailto:KDullaway@hastings.gov.uk
mailto:Lorna.Neville@3va.org.uk
mailto:louise.cook@rusmore.co.uk
mailto:louise@hvauk.org
mailto:music_shree@hotmail.com
mailto:michaelatalbot@emdp.org
mailto:prandowr@gmail.com
mailto:peter@hvauk.org
mailto:pgifford@hastings.gov.uk
mailto:Rachel.Pearson@amicushorizon.org.uk
mailto:Rachel.Pearson@amicushorizon.org.uk
mailto:RichardBarnard@porchlight.org.uk
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Name Role/job title Org Big Local E-mail 

Sonia Plato Director Horizons 
Community 
Learning 

NE Hastings soniaplatohorizons@gmail.com 

Stephen Perez   Kent Big 
Locals 
 

 

Sue Morris Director Community Stuff Devonshire 
West Big 
Local 

msscmorris@yahoo.com 

Suzy 
Lawrence-
Strachan 

Vice-Chair  NE Hastings tanyrjaye@googlemail.com 

Speaker list 
Speakers/facilitators 

Alana Gooding Big Local Rep Local Trust AlanaGood@aol.com 

Anna Jefferson  Arts Council England  

Anthony 
Statham 

Sports Development Manager Active Sussex astatham@activesussex.org 

Carl Adams Big Local Rep Action for Communities in Rural 
Kent 

carl.adams@ruralkent.org.uk 

Chloe Brookes Relationships Manager Arts Council England chloe.brookes@artscouncil.org.
uk 

Gina Rogers Sports Development Officer Active Sussex grogers@activesussex.org  

Jim Boot Big Local Rep Local Trust jimbootcp@gmail.com 

Rebecca Luff Awards Manager Unltd rebeccaluff@unltd.org.uk 

Sid Fletcher Sports Projects Officer 
(Sportivate) 

Active Sussex sfletcher@activesussex.org 

 

Evaluation 
Delegates were asked to rate the presentations, workshops, 1:1s and the whole day for ‘How 

valuable’ where 1=low and 5-high: 

 1 2 3 4 5 

Presentations 1 2 7 7 2 

Sports workshop 0 0 6 7 4 

Arts workshop 1 3 3 10 4 

1:1s 1 3 2 9 4 

Whole event 1 2 4 6 11 

 

Comments received included: 

 Overall the day was very interactive – Thanks. 

 A lot of the language was a bit jargon and off putting for someone with no fund application 

experience. 

 Lovely day, lots of information and advice – just what a newcomer needs. Thanks very much. 

 Arts workshop and 1:1s only low as not applicable to us. Great day though. Extremely useful. 

Thank you. 

Also see over: 

mailto:soniaplatohorizons@gmail.com
mailto:AlanaGood@aol.com
mailto:carl.adams@ruralkent.org.uk
mailto:chloe.brookes@artscouncil.org.uk
mailto:chloe.brookes@artscouncil.org.uk
mailto:grogers@activesussex.org
mailto:jimbootcp@gmail.com
mailto:rebeccaluff@unltd.org.uk
mailto:sfletcher@activesussex.org
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